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Note:    a)  No additional answer sheets will be provided.

          

b)  All sub-parts of a question must be answered at one place only, otherwise it will not be valued.

          

c)  Assume any missing data.








Part - A 



Max.Marks:25
Answer all QUESTIONS.
1.
What is a “Convenience Product”?







[3M]

2.
Define “Positioning”.









[3M]

3.
Define “Packaging”.










[3M]

4.
Define what you understand by “Brand Attribute”.





[3M]

5.
Define “Brand Personality”.








[3M]

6.
What is “Brand Extension”?








[2M]

7.
What do you understand by a “Standard Test Market”?




[2M]

8.
What is “Brand name Association”?







[2M]

9.
What is a “Global brand”?









[2M]

10. 
Only draw the “Cycle-recycle” pattern of the PLC.




 
[2M]








Part – B



Max.Marks:50
ANSWER ANY FIVE QUESTIONS. EACH QUESTION CARRIES 10 MARKS.
1  a. Elucidate in detail the various types of Consumer goods and Industrial Goods?
    b. Define “Product portfolio” and explain the product hierarchy levels with suitable examples.
2  a. Define “New Product” and describe in detail the New Product development process.

    b. How do FMCG companies go ahead with the product prototyping process? Discuss.

3  a. Define “Packaging”, what is primary and secondary packing, and the benefits of packaging.

    b. Why do products fail and what should Product / Brand managers do to avoid this failure?

4  a. Nutrine Confectionery Pvt Ltd(Now Hershey India Ltd) had a range of confectionery products like   

        “Chitti-Chitti”, “Bang-bang”, “Aasha” “Choco-rock”, “Lacto”, “Maha-lacto”? What’s the reason   

        behind selecting such brand names? Explain?
    b. What are the benefits of branding the products?
5  a. How do Product Managers create a unique identity in the minds of their consumers, for their product brands?

    b. What are the different ways in which products can be positioned?

6  a. Explain the difficulties faced by Global companies like Coca-Cola during their global branding process. 

    b. What are the various methods of measuring “Brand-Equity”.
7 a. Some Products have been in the maturity stage for the past 100+years? Name a few of them and explain as to how do they do it?

    b. Describe the process of licensing adopted by global players when they want to introduce global brands into Indian markets?

-- 00 -- 00 –



Regulations:


A15








PAGE  
Page 1 of 1

